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Background/Introduction 
 
Attached is the most recent report on Faculty communications and public relations activity for 
the previous 3-month period 
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To approve initial spend of up to £30,000 on new website  
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Summary Report 
 
 
Since the last Council meeting, we have established a Communications Committee to assist 
in the delivery of Faculty communications initiatives as well as to provide clinical input and 
operational oversight. This committee is chaired by Council Member Dr Richard Seah and is 
currently comprised of former Honorary Secretary Dr Siva Mani-Babu, Registrar 
Representative Dr Dionisio Izquierdo, and Faculty PR and Communications Officer Ian 
Williamson. There may be more committee members joining in due course. 
 
One of the first tasks of the committee will be to produce a Faculty Communications Strategy 
and associated action plan, which will be presented to Council in due course.  
 
During the last few months, we have also sourced quotes for a new website and linked 
member database. The current website was commissioned in 2017, and many of our 
members have remarked on the dated look and feel of the site. The site is also not well 
structured, with information repeated in different places and often buried in layers of menus. 
Behind the scenes, the website also has limited functionality in terms of the types of new 
content that can be created or shared. There is limited interaction with our current member 
database, which means users can’t easily manage their profiles or interact with the site in 
meaningful ways. It is also not optimised for use on mobile devices. 
 
We believe that these issues are making it more difficult for members to interact with the 
Faculty site. The site should be one of the main points of contact and sources of information 
for our members but is currently not fit to perform that function. 
 
There is an added level of urgency in that, in the next few months, the site will require a 
major update that our current provider will not carry out as part of the maintenance contract, 
and which will require significant further expenditure. 
 
We have now sourced 5 quotes from market-leading web design agencies, with costs 
ranging from £18,000 to £40,000 with an average of around £27,000. This would include 
building a new website and integrating a member database which would be selected from 
existing database software, and which would incur a monthly operating cost of approximately 
£40 to £140 per month.  
 
We are in position to make a final decision and select one of these companies to carry out 
the work. We would like to request approval from Council to commission one of these 
companies to build us a website for not more than £30,000, and to integrate a new member 
database. 
 
Ongoing Work Update 
 
In July/August, we launched a new section of the website dedicated to our Diplomate 
Members. The section includes a range of resources and educational materials specifically 
for diplomates. We are also planning to release a series of podcasts aimed at our diplomate 
members, hosted by Diplomate Clinical Lead Dr Giles Hazan. Three podcasts have now 
been recorded and we intend to release the first within the next month. 
 



The Moving Medicine team ‘took over’ the July edition of BASEM Reports, producing a 
Moving Medicine Handbook promoting the evidence base for prescribing movement. While 
the publication has a limited circulation, feedback indicates that the edition was well-
received. 
 
Also in July, representatives from both the Faculty and Moving Medicine attended the 2nd 
International Golf and Health Congress at our parent college RCSEd. We have also 
arranged to sponsor this year’s USEMS undergraduate conference, which will be held in 
November.  
 
We continued to see stronger than average growth on our social media channels, with 
particular attention paid to a campaign promoting Moving Medicine resources and centred 
around the Commonwealth Games.  
 
Our monthly newsletter maintains a higher-than-average open rate of around 60%. The 
most-read articles during the period included a review of our progress towards our Strategy 
2022-25, and a round-up of ongoing Working Group discussions with BASEM. 
 
 


